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Bar	and	liquor	 10 6.17 
Bar,	Liquor	Store,	Bar	Restaurant,	Corner	Liquor	and	
Services 




Education 6 3.71 Day	Care,	Library,	Charter	School,	Academy	 
Grocery 10 6.17 Food	Market,	Deli	and	Grocery,	Grocery	Store 
Nonprofit 6 3.71 Hollins	House,	Transition	House,	Religious	Center 
Other 6 3.71 Foundry,	Food	Processing,	Unknowns 
Other	Food 5 3.08 Bakery,	Corner	Store,	Carry-out 
Restaurant 41 25.30 Restaurant,	Café,	Coffee	Shop,	Fast	Food,	 
Retail 16 9.88 
Furniture,	Clothing,	Beauty	Supplies,	Hardware,	Shoes,	
Misc.-General	Store 
Services	 49	 30.25	 Real	Estate,	Cleaning,	Laundry,	Roofing	
 
The	businesses	were	examined	spatially	to	assess	any	patterns;	then,	all	businesses	were	
examined	by	neighborhood	to	observe	any	possible	implications	of	each	neighborhood’s	
economic	environment. 
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Grocery	Stores
 
 
Grocery	stores	are	a	key	category	to	address	when	considering	the	basic	needs	of	neighborhood	
residents.	They	are	unlikely	to	serve	any	visitors	or	regional	needs,	and	so	are	directly	related	to	
neighborhood	customers.	This	category	includes	varied	types	of	establishments,	small	ethnic	
markets,	convenience-food	hybrid	type	stores,	and	larger	full-service	establishments.	They	
appear	fairly	well-distributed	throughout	the	area,	but	their	ability	to	provide	healthy	and	
affordable	food	may	vary	depending	on	their	size	and	offerings. 
 
All	Food	Establishments 
 
 
Analysis	also	considered	grocery	stores	along	with	restaurants,	businesses	in	the	“other”	
category,	which	includes	specialized	providers	like	bakeries.	Restaurants	are	more	abundant,	
which	is	not	a	great	indicator	of	healthy,	affordable	food	availability,	but	restaurants	can	also	be	
a	source	of	attraction	visitors	and	workers,	and	can	provide	employment	for	residents. 
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Retail 
 
 
The	area’s	retail	stores	are	mostly	small	and	specialized,	and	include	hardware,	clothing,	and	
specialty	gift	shops.	This	category	may	require	further	assessment	to	determine	its	ability	to	
meet	neighborhood	needs,	but	it	is	likely	that	the	few	specific	shops	are	not	able	to	provide	the	
full	range	of	products	residents	may	require. 
 
Services 
 
 
For	clear	visualization,	this	category	is	somewhat	broad,	and	includes	banks,	automotive	needs,	
medical	services,	and	business	services.	Services	are	fairly	abundant	throughout	the	area,	with	
the	most	density	located	centrally	in	Hollins	Market.	Like	retail,	this	category	of	specialized	
establishments	would	need	further	verification	to	assess	its	fulfillment	of	neighborhood	needs. 
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Cultural,	Non-profit,	Educational,	and	Miscellaneous 
 
 
This	collection	of	establishments	shows	that	educational	services	like	day	care	and	private	
schools	are	clustered	to	the	west,	while	cultural	institutions	such	as	museums	and	theaters	are	
located	mainly	in	the	east.	This	suggests	that	the	western	neighborhoods	are	primarily	
residential	and	family-oriented,	while	the	eastern	areas	can	attract	visitors	from	downtown,	
other	areas	of	Baltimore,	or	from	the	larger	region.	 
 
All	Business	Locations 
 
 
The	overall	pattern	of	business	locations	shows	significant	clustering	in	the	central	Hollins	
Market	neighborhood.	This	is	likely	due	to	the	presence	of	the	historic	Hollins	Market	itself,	and	
its	identity	as	a	source	of	commercial	activity	that	is	central	to	many	of	the	surrounding	
residential	areas.	This	is	also	where	commercial	zoning	is	currently	located,	vacant	properties	
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are	abundant,	and	multiple	cross-town	bus	lines	converge,	suggesting	potential	sites	for	new	
business	development.	Given	the	relatively	small	market	in	the	Southwest	Partnership	area,	it	
makes	sense	to	focus	on	Hollins	Market	as	a	destination	for	attracting	establishments	that	will	
contribute	to	the	local	economy.	Expanding	businesses	along	the	east	side	of	Hollins	Market	and	
into	parts	of	Poppleton,	Barre	Circle,	and	Pigtown	would	help	connect	these	neighborhoods	to	
surrounding	communities	and	help	them	benefit	from	the	City’s	downtown	growth.	
 
Recommendations	and	Conclusion 
While	the	data	was	able	to	answer	some	research	questions	about	business	location,	variety,	
accessibility,	and	growth	potential,	one	of	the	main	challenges	in	developing	conclusions	was	the	
availability	and	quality	of	data.		
	
Existing	business	data	is	a	critical	starting	point	in	assessing	economic	development	strategies,	
and	a	more	accurate,	up	to	date,	and	more	comprehensive	set	of	existing	businesses	will	be	
essential	to	provide	a	basis	for	future	action	and	to	ensure	that	Partnership	resources	are	
commitments	are	based	on	the	best-possible	analysis.		
	
Gathering	this	data	will	likely	require	eyes-on-the-street	validation	of	online	databases	because	
.disparities	among	business	data,	Google	street	map	views,	internet	business	and	social	network	
data	for	business	location,	proper	classification	typing,	and	even	actual	existence	were	
disappointingly	common.	The	data	as	processed	here	provides	a	representative	portrayal	for	
planning	future	development	paths,	but	not	one	that	provides	the	level	of	certainty	for	final	
business	decisions. 
 
Business-type	classifications	are	essential	to	evaluating	the	best	current	and	future	mix	for	the	
communities,	but	categorization	that	reflects	the	personal	desires	of	the	neighborhoods	and	the	
Partnership,	unlike	the	best-guess	estimates	provided	here,	will	essential	for	final	business	
decisions.	Getting	Partnership-wide	input,	through	either	surveys	or	representative	sampling,	
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would	be	invaluable	for	decisions	about	support	residents’	day-to-day	needs.	Survey	questions	
and	analysis	might	cover:		
 
• How	much	of	their	shopping	(and	in	what	categories)	do	they	do	within	the	Southwest	
Partnership	area	and	how	much	outside?	(Is	respondent	age,	income	level,	housing	
location,	or	employment	status	a	factor?)	
• What	are	the	businesses	they	most	frequently	use	in	the	Partnership	area?	How	often?	Is	
distance	within	the	area	a	factor?	Are	there	sufficient	choices?	(Is	respondent	age,	
income	level,	housing	location,	or	employment	status	a	factor?)	
• What	business(es)	would	they	most	likely	use	if	they	were	available	(or	more	accessible)	
within	the	Partnership	area?	(Is	respondent	age,	income	level,	housing	location,	or	
employment	status	a	factor?)	
 
Even	the	retail	market	analyst	producing	the	commercial	development	analysis	for	the	
Southwest	Partnership	Vision	Plan	acknowledged	that	there	are	unusual	and	unexpected	
variances	in	the	Partnership	area’s	retail	market	versus	what	academic	research	might	suggest.		
A	survey	of	residents,	and	if	possible,	one	that	includes	workers	employed	within	the	
Partnership	area,	would	help	determine	if	the	following	gaps	are	significant:	Veterinarian/Pet	
Care	Store,	Pharmacy,	Electronics	Repair,	Car	Wash,	Used	Merchandise	Store,	Book/News	store,	
Sewing,	Piece	Goods,	Music	Items	Store,	Tailor/Leather	Repair,	Office	Supplies,	Gas,	Fuel	Station,	
Bicycle	Sale/Repair,	Hobby,	Toy,	Gift,	Novelty	Store,	Optical	Goods. 
 
Economic	development	at	this	scale	often	depends	on	larger	forces,	and	so	strategies	must	be	
adaptable	to	market	changes,	the	relocation	of	businesses	and	people,	infrastructure	availability,	
and	regulatory	shifts.	The	larger	goal	of	strengthening	the	area’s	economy	may	be	achieved	by	
smaller	projects	that	require	data	tailored	to	their	specific	needs;	static	maps	may	not	provide	
the	most	useful	information	moving	forward.		
	
The	user-friendly	and	easily	customized	layout	of	this	project’s	maps	are	a	tool	that	would	meet	
current	needs	and	remain	useful	for	future	analysis	of	the	Partnership	area.	The	delivered	GIS	
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structure	and	user-friendly	app	portraying	compiled	data	should	prove	useful	in	both	presenting	
the	analysis	to	the	Southwest	Partnership	and	residents,	and	should	form	a	structure	to	then	
take	economic	development	efforts	further.	
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Appendix	 
Map	Links 
Maps,	in	presentation	format:	http://arcg.is/1I5zXks 
Interactive	web	app:	http://arcg.is/1IRh44J 
Map,	editable	by	someone	with	an	ArcGIS	online	account:	http://arcg.is/1MehcWP 
 
Data	Sources 
MD	iMap.	Maryland’s	mapping	and	GIS	data	portal.	
http://imap.maryland.gov/Pages/default.aspx.	Last	accessed	December	19.	 
 
Open	Baltimore.	Open	data	portal	City	of	Baltimore.	https://data.baltimorecity.gov/.	Last	
accessed	December	19.	 
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